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Application Papers 
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Applicant may not request that any objection to the drawing(s) be held in abeyance. See 37 CFR 1 .85(a). 
Replacement drawing sheet(s) including the correction is required if the drawing(s) is objected to. See 37 CFR 1.121(d). 
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DETAILED ACTION 

1. Claims 31-45 have been examined. Application 09/757,901 (PERSONALIZED 
PROFILE BASED ADVERTISING SYSTEM AND METHOD WITH INTEGRATION OF 
PHYSICAL LOCATION USING GPS) has a filing date 01/10/01. 

Response to Amendment 

2. In response to Final Rejection filed 04/17/2006, the Applicant filed an RCE, which 
amended claims 31, 32, 35, 37-43 and added new claims 46-50. 

Claim Rejections - 35 USC §112 

3. The following is a quotation of the second paragraph of 35 U.S.C. 1 1 2: 

The specification shall conclude with one or more claims particularly pointing out and distinctly 
claiming the subject matter which the applicant regards as his invention. 

Claims 31, 35, 38 and 42 are rejected under 35 U.S.C. 112, second paragraph, 
as being indefinite for failing to particularly point out and distinctly claim the subject 
matter which applicant regards as the invention. Said claims recite "generating a 
personalized advertisement comprises a map of inner aisle layout of the sales location 
in response to the at least one item being not present within the sales location". Said 
limitation is indefinite because it is not clear to what sales location the inner layout map 
refers to and also is not clear about the meaning of displaying a map of an inner layout 
of the sales location when a product is not present. Also, said limitation is not clear is 
the item being not present is not present in the user profile or in the sales location or in 
both places. For purpose of art rejection, said limitation would be interpreted as 
displaying a map for the location of a promotional product in response to at least one 
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item being identified within the user profile data being not present within the sales 
location. 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 31, 32, 35-39, 42 and 43 are rejected under 35 U.S.C. 103(a) as being 

unpatentable over Dowlinq (US 6,522,875) in view of Oqasawara (US 6,123,259). 

As per claims 31 , 35, 38 and 42, Dowlinq teaches: 

A method for personalized profile based advertising associated with a network of 
hub processing units coupled to a plurality of mobile information processing units over 
the network, the method of personalized profile based advertising on one of the hub 
processing units comprising: 

receiving location data and user profile data from at least one mobile information 
processing unit (see column 14, line 57 - col 15, line 10); 

determining whether at least one item is present inside a sales location, the at 
least one item being identified within the user profile data (see column 14, line 57 - col 
15, line 10); 

generating a personalized advertisement, comprising a map based upon the 
location data as well as the user profile data associated with the mobile information 
processing unit wherein the map comprises directional information to an inner position 
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within the sales location of the at least one item in response to the at least one item 
being present inside the sales location (see col 14, line 57 - col 15, line 10). 

forwarding the personalized advertisement to the mobile information processing 
unit for display (see column 14, line 57 - col 15, line 7). 

Dowlinq does not expressly teach the map comprises an inner aisle layout of the 
sales location in response to the at least one item being identified within the user profile 
data being not present within the sales location. However, Ogasawara teaches mobile 
terminals or servers preloaded with topographical store layout file in order to display to 
users of said mobile terminals an inside map of a sale location (see Ogasawara col 9, 
lines 35-45). Ogasawara also teaches a system that displays to users promotional items 
in the same manner as recommended replenishment items and is further able to 
provide the customer with the location and direction of such promotional items (see 
Ogasawara col 16, lines 1-10). Ogasawara does not expressly teach displaying a map 
in response to at least one item being identified within the user profile data being not 
present within the sales location. However, it would have been obvious to a person of 
ordinary skill in the art at the time the application was made, to know that Ogasawara 's 
stores locations would send promotions to customers about products on sale with the 
corresponding sales location's inner aisle layout when said products on sale are not 
identified in the customers' profiles in order that the recommendation of such products 
to said customers would ensure that said customers would not miss out on the savings 
offered by said sale locations. Therefore, it would have been obvious to a person of 
ordinary skill in the art at the time the application was made, to know that Dowling 's 
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mobile terminals would maintain a topographical sales location layout file, as the one 
taught by Oqasawara that would display to mobile terminals' customers an inner aisle 
layout map of a sales location (i.e. inside map of a mall 1 ) in response to at least one 
item identify in the customers' profile data being not present within the sales location in 
view that said displaying of a sales location inner aisle layout to said customers would 
make said customers aware of the location of others products on sale in said sales 
location that were not identified in said users' profile data. Therefore, ensuring that said 
customers would not miss out on the savings offered by said sale locations. 
As per claims 32, 37, 39 and 43, Dowlinq teaches: 

The method as defined in claim 31, wherein at least one of the mobile 
information processing units comprises a mobile phone (see col 1 , lines 25-35; col 6, 
lines 50-60). 

As per claim 36, Dowlinq teaches: 

The method as defined in claim 35, wherein in response to the mobile 
information processing system being outside the sales location forwarding to the mobile 
information processing system for display thereon, a directional map to the sales 
location which includes a personalized advertisement based upon the location data as 
well as the user profile data associated with the mobile information processing unit (see 
col 14, line 57 -col 15, line 5; col 19, lines 5-15). 

As per claims 46 and 48-50, Dowlinq teaches: 



1 Dowling col 15, lines 1-10 
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The method as defined in claim 31, wherein at least one of the mobile 
information processing units comprises a personal data or digital assistance (see col 17, 
lines 60-65). 

As per claim 47, Dowlinq teaches: 

The method as defined in claim 31, wherein at least one of the mobile 
information processing units comprises a car computer system (see figure 1, item 105). 
5. Claims 33, 34, 40, 41, 44 and 45 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Dowlinq (US 6,522,875) in view of Oaasawara (US 6,123,259) and 
further in view of Kejjy. (US 6,498,987). 

As per claims 33, 34, 40, 41 , 44 and 45, Dowlinq fails to teach: 
The method as defined in claim 31 , wherein generating an advertisement further 
comprises: adding at least part of the user profile data to the advertisement for display 
on the mobile information processing unit which includes adding profile data selected 
from a group of profile data consisting of a name, interest, age, background, education, 
hobbies and other personalized data relating to a user. However, Kelly teaches a 
system that adds part of the user profile data to personal advertisements delivered to 
mobile users (see Kelly column 5, lines 60-65; column 10, lines 10-20; figure 5). 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Dowlinq and Oqasawara would add part of the 
user profile, such as the user's name, to the advertisements targeted to the user, as 
taught by Kelly . This feature would increase the probability that the advertisements 
targeted to a user would not go wasted, as the advertisements would include user's 
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personalized information, which would increase the probability that the advertisements 
would grasp the attention of the user. 

Response to Arguments 
6. Applicant's argument filed in 07/1 0/2006 has been fully considered but it has not 
been persuasive. The Applicant argues the reference cited do not teach displaying a 
map of an inner aisle layout of a sales location in response to at least one item being 
identified within the user profile data being not present within the sales location. The 
Examiner answers that Qqasawara teaches mobile terminals or servers preloaded with 
topographical store layout file in order to display to users of said mobile terminals an 
inside map of a sale location (see Qqasawara col 9, lines 35-45). Qqasawara also 
teaches a system that displays to users promotional items in the same manner as 
recommended replenishment items and is further able to provide the customer with the 
location and direction of such promotional items (see Qqasawara col 16, lines 1-10). 
Qqasawara does not expressly teach displaying a map in response to at least one item 
being identified within the user profile data being not present within the sales location. 
However, it would have been obvious to a person of ordinary skill in the art at the time 
the application was made, to know that Ogasawara's stores locations would send 
promotions to customers about products on sale with the corresponding sales location's 
inner aisle layout when said products on sale are not identified in the customers' profiles 
data in order that the recommendation of such products to said customers would ensure 
that said customers would not miss out on the savings offered by said sale locations. 
Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
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the application was made, to know that Dowlinq 's mobile terminals would maintain a 
topographical sales location layout file, as the one taught by Oaasawara that would 
display to mobile terminals' customers an inner aisle layout map of a sales location (i.e. 
inside map of a mall 2 ) in response to at least one item identify in the customers' profile 
data being not present within the sales location in view that said displaying of a sales 
location inner aisle layout to said customers would make said customers aware of the 
location of others products on sale in said sales location that were not identified in said 
users' profile data. Therefore, ensuring that said customers would not miss out on the 
savings offered by said sale locations. 

Conclusion 

7. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, ERIC W. STAMBER can be reached on 571-272-6724. The official Fax 
number is 571-273-8300. 



2 Dowling col 15, lines 1-10 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



Daniel Lastra 
September 6, 2006 




